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Adult Career and Continuing Education 
(ACCES) Media Campaign Strategy

• Facebook, Instagram, Twitter, TikTok
• Documented, Schneps (WBE): AMNY, 

Brooklyn Paper, Bronx Times, Caribbean 
Life, El Correo, LI Press, Noticia, QNS, Gay 
City News, H Code, El Diario, Univision, B 
Code, Amsterdam News, Minority Reporter, 
Groundtruth (Programmatic)

• Google
• iHeart, Pandora, WADO (Univision)
• YouTube, Amazon, Twitch
• Vistar, Outfront, All Points Media, SI Ferry, 

Gateway, Lamar
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Examples of 
Advertisements

• Radio and TV

• Bus and subway

• Social media

• Google search results
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Examples of Advertisements
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Social Media Strategy
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Highly used online platforms including 
Facebook, Instagram, Twitter and
TikTok were incorporated in the media 
plan.



Internet Search Strategy
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1 Continuing education courses

2 Adult education

3 Adult education programs

4 Adult and continuing 
education

5 Free adult education classes

Top 5 Google 
searches:



Audio Strategy and Video Strategy
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Both broadcast audio through iHeart and 
Streaming audio (Pandora and WADO-
Univision radio) were utilized.

The plan incorporated top video platforms 
including YouTube, Amazon and Twitch.
ACCES Adult Education Media Campaign Video on Vimeo

https://vimeo.com/818452993


Video Strategy
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The plan incorporated top video platforms 
including YouTube, Amazon and Twitch.

ACCES Adult Education Media Campaign Video on Vimeo

https://vimeo.com/818452993


Out-of-Home Strategy
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 Bus sides posters

 Programmatic out-of-home 
screens

 Street level subway urban 
panels

 Place-based posters



Multicultural & Diverse Outreach
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Performance 
Metrics
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32,211,051
Impressions

Number of times an Ad was viewed

159,616
Clicks

Number of times a viewer click 
on the Ad for more information

Top 
Performers

Facebook and
Google Search



Social Media and Internet Analytics
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TRAFFIC SOURCE CHANNEL IMPRESSIONS CLICKS
Facebook Social 8,801,723 53,958
Instagram Social 7,778,397 32,008

Google Search Search 91,847 11,093
Twitter Social 6,039,749 48,001

Schneps Community and Ethnic Outreach 1,180,137 801
BCode Community and Ethnic Outreach 1,846,698 950
HCode Community and Ethnic Outreach 1,746,932 284

GroundTruth Programmatic 3,467,792 8,244

Amsterdam News Community and Ethnic Outreach 106,882 141
El Diario Community and Ethnic Outreach 902,487 1,134

Documented Community and Ethnic Outreach 155,771 314

Minority Reporter Community and Ethnic Outreach 92,636 2,688



Awareness and Reach
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The campaign leveraged video, audio, 
and out-of-home advertising to 
generate broad awareness of the 
program. These tactics were utilized to 
build awareness of ACCES across the 
state and delivered over 80 million 
impressions, 21 million video views 
and 1.6 million audio plays.

Radio spots ran over 1,500 times on 
Univision and iHeart radio stations, 
delivering over 8 million impressions. 

TOTAL 
IMPRESSIONS

OOH 
IMPRESSIONS

VIDEO VIEWS AUDIO PLAY RADIO SPOTS

80,071,520 47,249,263 21,063,173 1,627,619 1,527



Audio, Video and Print Analytics
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TRAFFIC SOURCE CHANNEL IMPRESSIONS VIDEO VIEWS

YouTube Video 12,881,606 11,893,129

Amazon Video 2,321,312 2,321,312

Twitch Video 1,892,844 1,892,844

TikTok Video 5,551,076 4,955,888

TRAFFIC SOURCE CHANNEL SPOTS AIRED IMPRESSIONS

iHeart Radio Radio 1,330 7,923,800

WADO (Univision) Radio 197 624,000

TRAFFIC SOURCE CHANNEL IMPRESSIONS

All Points Media Traditional OOH 2,100,100

Gateway Traditional OOH 24,044,586

Outfront Traditional OOH 4,657,258

Lamar Traditional OOH 9,000,000

SI Ferry (She Media WBE) Traditional OOH 4,448,000

Vistar Digital OOH 2,999,319

TRAFFIC SOURCE CHANNEL IMPRESSIONS

Univision Streaming Audio 664,098

Pandora Streaming Audio 963,521



Website 
Hits/Results

Traffic to NYSED’s 
Adult Education web page 
during the ad campaign 
increased nearly 800%  
compared to the same 
timeframe the year before the 
campaign.
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Referrals
135 Adult Education 
Programs responded to a 
survey. 

Results 

400 New Students were 
enrolled as a result of the 
marketing campaign! 
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Next Steps
Adult Education

• Annual Campaign

ACCES-Vocational 
Rehabilitation

• Summer Campaign
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Questions?
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